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Statement

Talking to non-experts about their feelings, perceptions and experiences of and about data
matters for data futures. It can call into question expert assumptions about what fair, good,
just, ethical data practices and policies might look like, and it can suggest alternative
approaches to tackling some of the wicked problems that data-driven change brings with it.
I’m participating in this event to share what | know and think about these things with people
whose decisions shape lives.
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